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‘ Be Wild, Be Wonderful, Be Healthy is a 5- |
year project promoting increased access to to

healthy foods and physical activity in Clay and
McDowell counties. This project prioritizes
local solutions to health-related challenges in
WV communities
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Opportunities to share
community knowledge
and information
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BUILDING CONNECTIONS

ENGAGING PROJECT
PARTNERS

Connecting people to
resources via changes
In policy, systems, and
environments

Approved program
partners are eligible for
funding and technical
support

Be Wild. Be Wonderful.
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Be Healthy projects increased
access to healthy foods for over
4,500 community members.

Five new policies increased
capacity to provide, prepare, or
distribute healthy foods.

Eleven partners developed policies,
systems, or environments focused ‘
on healthy food. ‘
Projects increased cold storage,
established gardens and provided
garden education. ‘

Improved quality of food
distributed via food pantries,
senior centers, and youth
programs.

Policy and system changes
reached 20% of food insecure
population.
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PROJECTS

Twelve partners improved physical
activity environments at schools
and parks.

Projects focused on
Improving trail length,
quality, or safety features.

Improved access to walking
for >2600 residents across
two counties

Four trails were developed or
enhanced.
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COMMUNICATION PRIORITIES 300+

social media followers
e Raising public awareness of healthy behaviors 378.000+

e Connecting people to local resources
e Engaging key stakeholders and partners
e Highlighting community success stories

media impressions
16,000+
video views

Made possible with funding from the Centers for Disease Control and Prevention.
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